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Sony Hong Kong’s sponsorship project – “Green Kids; Create a Beautiful Planet”  
 
In realizing Sony’s green vision in reducing the ecological footprint and preventing 
environmental pollution for a sustainable earth, Sony Corporation of Hong Kong Limited  joins 
hands with Tung Wah Group of Hospitals the first time and organized an eight-month project 
“Green Kids; Create a Beautiful Planet” (「童建綠色海陸空」).  The company wishes to raise 
the next generation’s awareness towards the importance of environmental conservation, in 
addition to internal promotion to employees via different environmental activities.     
 
The Project will be conducted in the format of outings and workshops. It is designed for over 80 
children aged 9 – 12 in Sham Shui Po District which aims to enhance their knowledge of 
environmental protection and strengthen their understanding on the influence of human 
activities towards the nature. To kickoff the Project, Sony Hong Kong was invited to introduce 
and promote the Project at the Opening Ceremony of the “Love & Dream” Carnival on 8 Aug 
2010 in Fu Cheong Estate.   
 
The first activity was the visit to Lamma Fisherfolk’s Village (南丫島漁民文化村) on 21 August 
2010, followed by the post-outing workshop held the next day.  With the guidance of the 
volunteers of Sony Hong Kong’s Corporate Volunteer Team – Rainbow Team, children could 
explore the daily work of fishermen and the development of fisherfolk culture.   
 
To show great teamwork, volunteers and the children worked together to catch fishes by using 
the traditional net raising method.  Children were amazed by the funny marine life such as star 
fish, pufferfish, and the baby horseshoe crab.  It was definitely an invaluable chance for them to 
touch and feel the marine creatures and they were all excited about that.  Through the exhibition 
and introduction by the docent and volunteers, children also learnt the causes of marine 
pollution and the impact of human activities towards the ecosystem.   
 
During the post-visit workshop, volunteers led the discussion on possible solutions to a 
sustainable world and watched relevant video clips with the children to deepen their relationship 
with the natural environment.  Towards the end of the session, participants recalled the joyful 
moment in Lamma Fisherfolk’s Village by producing the popular and beautiful photomo (立體照

片) with the photos taken during the outing.  
 
More outdoor studies of the programme will be taken place in other natural spots in Hong Kong 
in the coming months.  Rainbow Team’s volunteers will continue Sony’s mission to contribute to 
a sustainable world by spreading the green message to the next generation.  
 

- END - 
 
 
 
About “make.believe” 
"make.believe" (pronounce as make dot believe) is a Group-wide brand message that unites 
Sony's communications initiatives across electronics, games, movies, music, mobile phones 
and network services. "make.believe" symbolizes the spirit of Sony - the power of creativity, the 
ability to turn ideas into reality and the belief that anything you can imagine, you can make real. 
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All the children show great interest in the docent’s introduction on the daily work of the fishermen 
 

 
Children are amazed by the rare marine creature 
 



 
The kids enjoy the fun of fishing with the volunteers 
 

    
Volunteers and the kids create together the beautiful photomo during post-visit workshop in recalling the 
happy visit to Lamma Fisherfolk’s Village 
 


