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Sony Hong Kong Sponsors HKFYG’s “Science Exploration Workshop” 

Discovering Science and Inspiring the Future 
 
Curiosity and passion for scientific discovery are the pre-requisites of becoming a 
scientist. To let more young people learn knowledge like forensic science and food 
science outside the regular school curriculum, Sony Hong Kong has sponsored the 
“Science Exploration Workshop” organized by the Hong Kong Federation of Youth 
Groups (hereafter HKFYG) since June 2010. The workshops provide opportunities for 
students from 20 primary and secondary schools to learn about science and 
technology.     
 
Currently the major source of science knowledge is obtained from textbook in which 
students rarely have the chance to gain hands-on experiment. They are enthralled with 
the mystery of forensic science and virus examination from the electronic media. 
Owing to the insufficient experimental facilities in schools, HKFYG invited 
professors and teaching experts with extensive scientific knowledge to tailor-made a 
series of interesting science programmes. The “Science Exploration Workshop” can 
supplement the formal science curriculum at schools, providing an ideal laboratory 
environment for the students to experience the work of a forensic expert. At the end of 
the workshop, students said that their eyes were wide-open by the professional 
equipment and experiments and they would love to discover more about science in the 
future. Teachers also believed that the workshops had strengthened the students’ 
interest in science exploration.   
 
More than 700 students had participated in the programme. The first-hand experience 
in the workshops not only broaden their horizons but also nurture their curiosity and 
creativity. The fun-filled learning experience can enable young people to exercise 
more of their curiosity and imagination in the future and realizing the spirit of Sony 
“make.believe” – “Curiosity is the key to creativity, Believe that anything you can 
imagine, you can make real”. 
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About “make.believe” 
"make.believe" (pronounce as make dot believe) is a Group-wide brand message that 
unites Sony's communications initiatives across electronics, games, movies, music, 
mobile phones and network services. "make.believe" symbolizes the spirit of Sony - 
the power of creativity, the ability to turn ideas into reality and the belief that anything 
you can imagine, you can make real. 
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Conducting forensic examination, using microscope to find out the truth 
 

 
Students act like a scientist to carry out virus analysis 
 

 
All participants listen to the teacher carefully 


