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Press Release 

 

Sony Launches New DT55-300mm F4.5-5.6 SAM Telephoto Zoom Lens for A-Mount Cameras 

A Super Zoom Lens that is Quick and Quiet 

 

Hong Kong, August 22, 2012 – Sony Corporation of Hong Kong Limited today announced the launch 

of the new DT55-300mm F4.5-5.6 SAM telephoto zoom lens for all  A-mount DSLR cameras. From 

flattering portraits to fast moving wildlife and extreme sports: every subject is covered with the new 

SAL55300 telephoto zoom lens from Sony.  

  

Optimised for all  A-mount camera models with APS-C sensors, the compact, stylishly-designed 

interchangeable lens brings the action closer at a compelling price for every user. 

 

A versatile 5.5x magnification range covers focal lengths from 55mm to 300mm. At maximum zoom, 

this represents a 450mm super-telephoto (as 35mm equivalent focal length) image, giving plenty of 

power to capture the grace of animals in the wild or nail-biting track-side action. 

 

With built-in whisper-quiet Smooth Autofocus Motor (SAM), the SAL55300 is an ideal partner for the 

high-speed AF tracking capabilities of cameras with Translucent Mirror Technology. Even when the 

subject is moving swiftly, users will be rewarded by frame after frame of crisply-focused images and 

Full HD video. 

 

The advanced optical design of the SAL55300 gets the best images from the high pixel count of today’s 

high-resolution image sensors. Featured on premium Sony G Lens models, an ED (Extra-Low 

Dispersion) glass element reduces colour aberrations for improved image quality at medium to long 



focal lengths. An impressive MTF (Modulation Transfer Function) performance assures flawless 

resolution of the finest details. 

 

The new A-mount interchangeable lens SAL55300 for  A-mount cameras by Sony will be available 

from September 2012 at HK$2,990.  

 

For customer enquiries, please contact Sony sales and services hotline (852) 2345-2966. 

 
 

About Hong Kong Marketing Company 

Hong Kong Marketing Company (HKMC), a division of Sony Corporation of Hong Kong Limited, 

provides sales, marketing and after sales services for Sony’s consumer electronics products as well as 

broadcast and professional products in Hong Kong and Macau. For more information on Sony’s 

products and services, please visit its web site on www.sony.com.hk. 

 

About make.believe 

“make.believe” (make dot believe) is a Group-wide brand message that unites Sony’s communications 

initiatives across electronics, games, movies, music, mobile phones and network services. 

“make.believe” symbolizes the spirit of Sony – the power of creativity, the ability to turn ideas into 

reality and the belief that anything you can imagine, you can make real.  
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