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Sony Hong Kong’s Rainbow Team organized 

“Spread Love; Roaming Around the Universe” 
- Exploring Space Science and Astronomy with Children of Tuen Mun District 

 
 
On 13 March 2010, the Corporate Volunteer Team of Sony Hong Kong – Rainbow Team, 
organized an activity “Spread Love; Roaming Around the Universe” for a group of children aged 
6 – 11 from the Salvation Army’s Tuen Mun Integrated Service Centre.  These children were 
guided by the volunteers to reveal the secret of the universe through exploring the Space 
Museum and enjoying the Sky Show. 
 
Apart from introducing space science theories to the children, volunteers also encouraged them 
to try out different interactive exhibits to strengthen their understanding to astronomy.  
Participated in the activities such as “Moon Walk” and “Virtual Glider”, children were excited to 
experience the gravity-free condition on the moon and enter into a virtual 3D computer world of 
Grand Canyon. 
 
Besides, the Rainbow Team arranged for the children the interesting Sky Show – “Stars: The 
Powerhouses of the Universe”.  Participants were able to witness the creation of new stars and 
appreciate the beauty of the galaxy with the giant hemispherical screen and Sony’s latest 
projector.  The vivid images impressed the children and stimulated their imagination. 
 
A tea gathering was arranged towards the end of the activity.  With the assistance of volunteers 
during the game session, children were asked to complete some interesting questions on space 
and astronomy in groups so as to demonstrate their learning achievement.  In addition, 
volunteers and children prepared some appreciation cards and presented among the group to 
express their feelings in joining this meaningful activity.  To further cultivate the children’s 
creativity and interest in astronomy exploration, each child was given a set of educational toy on 
funny science experiment as souvenir. 
 
Sony Hong Kong has become a long-term working partner with the Salvation Army in recent 
years and maintained an exceptionally close partnership with Tuen Mun Integrated Service 
Centre.  Various activities including the Space Museum visit were being listed as one of the 
activities of “Family Buddy Award Programme” organized by the centre.  The programme aimed 
to encourage and promote the neighbourhood among families so as to build up a community-
based network with mutual support. 
 
 
 
About “make.believe” 
"make.believe" (pronounce as make dot believe) is a Group-wide brand message that unites 
Sony's communications initiatives across electronics, games, movies, music, mobile phones 
and network services. "make.believe" symbolizes the spirit of Sony - the power of creativity, the 
ability to turn ideas into reality and the belief that anything you can imagine, you can make real. 
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Sony Hong Kong co-organizes an activity “Spread Love; Roaming Around the Universe” with 
the Salvation Army to guide the children to reveal the secret of the universe through exploring 
the Space Museum  
 

  
Volunteers of the Rainbow Team introduce to the children the exhibits of the Space Museum 
with patience 
 

  
Volunteers show support to the children 
experiencing the Virtual Glider 

Children work together with the volunteers to 
complete some astronomy-related questions 
during the game session  
 

 


