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Sony Hong Kong supported The Salvation Army’s “Academic Reward Program” 

To enhance children’s learning motivation and develop confidence 

Educational development in Hong Kong is based on diversification, that is, students can 
develop their potential according to their interest and strength. To tie in with our 
company’s directions - “For the next generation”, Sony Hong Kong had supported the 
one-year “Academic Reward Program” organized by The Salvation Army Tuen Mun 
Integrated Service for Young People since July last year. The activities outside the 
regular curriculum aimed to enhance the learning motivation of 15 children in Tuen Mun 
district, also let children create sense of direction, ability and uniqueness.  

This program consisted of different activities to help children plan their study objectives 
and broaden their eyesight. Activities included making of IC recorder under “Sony 
Science Program”, experiencing ice-skating, “University Day Camp” and Macau Day 
Trip. These activities help enriching children’s knowledge and widen their horizon 
through visiting people in different position and occupation.  

During the “University Day Camp”, children were divided into groups to conduct 
interviews with university professor, students and food store’s staff at the Chinese 
University of Hong Kong.  Through making contact with different people with different 
roles, this camp helped them build up confidence. Besides, it could facilitate a better 
understanding of themselves and identify personal goal. Children also had individual 
presentation sessions afterwards in order to train up their analytical power as well as 
public speaking skill. Every kid was curious about the university environment and 
facilities, this visit reinforces their wishes to study in universities and experience the 
atmosphere personally in the future. 

The entire program was completed and the closing ceremony was held on 28 July. 
Participating children received their certificates and briefly shared their achievement in 
this program. Parents also agreed that their learning motivation was enhanced through 
various activities. They also had improvement in academic results as well as personal 
growth. They were now more confident and positive on their schooling and also 
committed to put more efforts in fulfilling their goals onward. 

 
~End~ 

 
 
About “make.believe” 
"make.believe" (pronounce as make dot believe) is a Group-wide brand message that unites 
Sony's communications initiatives across electronics, games, movies, music, mobile phones 
and network services. "make.believe" symbolizes the spirit of Sony - the power of creativity, the 
ability to turn ideas into reality and the belief that anything you can imagine, you can make real. 
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“Sony Science Program” – children creating their 

unique IC recorder 
Children try ice-skating for the first time, they 

helped each other and successfully learnt the basic 
skills  

  
Tour around university, conduct interview with 

professor and students, also experience university 
school life 

 

Pretend to be student reporter and interview 
tourists in Macau 

 

 
Children shared their achievement at the closing ceremony of “Academic Reward Program”, promising to 

continue their efforts in fulfilling the targets in next year  
 
 
 
 
 


