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Press Release 

  

2013 Sony World Photography Awards - Open Arts and Culture Category 

Hong Kong Photographer Stands Out as the Winner 

 

 

2013 Sony World Photography Awards - Open Arts and Culture category winning image 

‘Fire Dragon of Fung Shun’ by Gilbert Yu 

 

Hong Kong, March 20, 2013 – The 2013 Sony World Photography Awards winners list has 

been officially announced, with Hong Kong photographer Gilbert Yu‟s entry standing out 

from many other contestants‟ entries from around the world, and being named as both the 

winner of the Open Arts and Culture category and of the Hong Kong National Award, for the 

2013 Sony World Photography Awards. 

 

The winning image was selected from nearly 55,000 entries to the Open categories of the 

Sony World Photography Awards, one of the most influential photography competitions in 

the world. 

 

„Fire Dragon of Fung Shun‟, Gilbert‟s winning image, was taken during a traditional 

ceremonial event, the Fung Shun fire dragon dance, which has been held on the 15th day of 

the Lunar New Year in the Fung Shun area of Southern China for more than 300 years.   With 

a length of over 30 metres, each dragon was heavily decorated with fireworks and 

firecrackers, and was waved by thirty to forty male villagers who were bare to the waist, 

while fireworks on the dragons head and body shot up into the dark sky providing for a 

spectacular scene. 

  

http://hk.worldphoto.org/images/image/488874/?FromCompetitionID=66&MemberID=140139
http://hk.worldphoto.org/profile/140184/


2 

 

Gilbert Yu has over 40 years' experience in photography, and he has been actively promoting 

photography culture locally, hoping to elevate the standard of photography in Hong Kong. He 

has won many international photography awards from the UK, the U.S. and many other 

countries from around the world and has built up brilliant credentials over the years. 

 

“I am very glad to be a winner of the Sony World Photography Awards.  I enjoy the 

experience that I receive from taking photos and the satisfaction I get from photography 

means everything to me,” said Gilbert. “To take the „Fire Dragon of Fung Shun‟, I had to 

dash across crowds of bystanders, firebrands and firecrackers to try to force my way in front 

of the dragons. I had to be able to find the right settings for my camera and take the best shot 

possible given the unpredictable light source available and all the chaos going on around me. 

I was slightly injured by the flying firecrackers and fireworks while taking photos. It was a 

dangerous yet exciting experience and being able to catch this fabulous and magical moment 

with my camera made it all worthwhile.”  

 

Gilbert‟s winning image will be shown as part of the 2013 Sony World Photography Awards 

Exhibition at the famous Somerset House in London from 26 April – 12 May.  It will also be 

published in the 2013 edition of the annual Sony World Photography Awards book. As a 

category winner, Gilbert also receives a Sony α77 camera. 

 

The nine other Open category winners are also announced today.  Gilbert will compete 

against these photographers for the Sony World Photography Awards Open Photographer of 

the Year title.  The overall Open winner will be revealed at a gala ceremony in London on 25 

April and this photographer will receive US$5,000.   

The ten Open category winners are: 

 Architecture – Martina Biccheri, Italy 

 Arts and Culture – Gilbert Yu, Hong Kong 

 Enhanced – Hoang Hiep Nguyen, Vietnam 

 Low Light – Elmar Akhmetov, Kazakhstan 

 Nature & Wildlife – Krasimir Matarov, Bulgaria 

 Panoramic – Yeow Kwang Yeo, Singapore 

 People – Hisatomi Tadahiko, Japan 

 Smile – Mac Kwan (關明暉), China 

 Split Second – Matías Gálvez, Chile 

 Travel – Manny Fajutag, Philippines 

 

 

 

 

 

http://hk.worldphoto.org/profile/martinabiccheri/
http://hk.worldphoto.org/profile/140184/
http://hk.worldphoto.org/profile/kimerajam/
http://hk.worldphoto.org/profile/elimoe/
http://hk.worldphoto.org/profile/138615/
http://hk.worldphoto.org/profile/19192/
http://hk.worldphoto.org/profile/113738/
http://hk.worldphoto.org/profile/mackwan/
http://hk.worldphoto.org/profile/121274/
http://hk.worldphoto.org/profile/110585/
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Three photographers honoured in Hong Kong National Award 

Three stunning images captured by Hong Kong photographers are today named as the winner 

and runners up for the Hong Kong National Award, part of the prestigious 2013 Sony World 

Photography Awards. 

 

Seeking to uncover the best photographers from across Hong Kong, the winner and runners 

up of the National Award are: 

 Winner – Gilbert Yu 

 2nd place – Albert Hui 

 3rd place – Bonnie Cheung Lai San 

 

The winning photographs were selected by William So, Photographer, and Astrid Merget, 

Creative Director, World Photography Organisation. 

 

Gilbert Yu‟s image, titled „Fire Dragon of Fung Shun‟ is also the winning image in the Open 

Arts and Culture category at the 2013 Sony World Photography Awards. 

 

The 2nd placed image, titled „Tranquillity‟ by Albert Hui, who is an amateur photographer 

who picked up photography as a hobby four years ago, shows a special moment in Jiuzhaigou 

Valley in China captured with a Sony NEX-5 interchangeable lens camera.  

 

2013 Sony World Photography Awards - Hong Kong National Award 2nd placed image 
‘Tranquillity’ by Albert Hui 

 

“It was taken during the early hours of the morning when the sun was slowly rising on the 

horizon. The water was especially calm and still, and allowed me to capture a perfect mirror 

reflection in the photo. Immediately after I took this shot, the wind started to blow and 

http://hk.worldphoto.org/profile/140184/
http://hk.worldphoto.org/profile/115851/
http://hk.worldphoto.org/profile/124072/
http://hk.worldphoto.org/images/image/474143/?FromCompetitionID=66&MemberID=115712
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disturbed the water's calmness. So I was able to have a special and unique moment that 

allowed me to capture this shot!” said Albert. 

 

The 3rd place image, titled „Child in Waterspring‟ by Bonnie Cheung, shows a girl who was 

keen to beat the summer heat, and got soaked to the skin in a water fountain in Tung Chung.   

 
2013 Sony World Photography Awards - Hong Kong National Award 3rd placed image 

‘Child in Waterspring’ by Bonnie Cheung 

“She was obviously enjoying this moment of coolness and was dancing with happy feet. 

Water was shooting up at intervals producing a beautiful pattern, making the backdrop of this 

delightful scene. The sunset created the golden silhouette around the water fountain, and 

together with the happy expression on the girl‟s face, it helped to compose a picture filled 

with joy,” said Bonnie.   

 

As the winner of the Hong Kong National Award, Gilbert will be invited to fly to London to 

attend the 2013 Sony World Photography Awards Gala Ceremony on 25 April and will 

receive a Sony camera NEX-6 plus a SELP1650 lens.  Albert and Bonnie will receive 

Premium WPO membership and Advanced WPO membership respectively. 

 

All the above images will be showcased as part of the 2013 Sony World Photography Awards 

Exhibition at the famous Somerset House in London from 26 April – 12 May.   

 

The Sony World Photography Awards are one of the world‟s largest photography 

programmes.  Bringing together the very best international contemporary photography, the 

awards seek to uncover emerging photography talent and support established artists.  For 

further information please go to: www.worldphoto.org.  

http://hk.worldphoto.org/images/image/492587/?FromCompetitionID=66&MemberID=124037
http://www.worldphoto.org/
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 About Hong Kong Marketing Company 

Hong Kong Marketing Company (HKMC), a division of Sony Corporation of Hong Kong 

Limited, provides sales, marketing and after sales services for Sony‟s consumer electronics 

products as well as broadcast and professional products in Hong Kong and Macau. For more 

information on Sony‟s products and services, please visit its web site on www.sony.com.hk. 

 

About make.believe 

“make.believe” (make dot believe) is a Group-wide brand message that unites Sony‟s 

communications initiatives across electronics, games, movies, music, mobile phones and 

network services. “make.believe” symbolizes the spirit of Sony – the power of creativity, the 

ability to turn ideas into reality and the belief that anything you can imagine, you can make 

real.  

 

### 

 

http://www.sony.com.hk/

